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This Handbook of Visual Communication explores the key theoretical areasin
visual communication, and presents the research methods utilized in exploring
how people see and how visual communication occurs. With chapters contributed
by many of the best-known and respected scholars in visual communication, this
volume brings together significant and influential work in the visual
communication discipline.

The theory chapters included here define the twelve major theoriesin visual
communication scholarship: aesthetics, perception, representation, visual
rhetoric, cognition, semiotics, reception theory, narrative, media aesthetics,
ethics, visua literacy, and cultura studies. Each of these theory chaptersis
followed by exemplar studiesin the area, demonstrating the various methods
used in visual communication research as well as the research approaches
applicable for specific mediatypes.

The Handbook serves as an invaluable reference for visual communication theory
aswell as auseful resource book of research methodsin the discipline. It defines
the current state of theory and research in visual communication, and serves as a
foundation for future scholarship and study. As such, it isrequired reading for
scholars, researchers, and advanced students in visual communication, and it will
be influential in other disciplinesin which the visual component is key, including
advertising, persuasion, and media studies. The volume will also be useful to
practitioners seeking to understand the visual aspects of their media and the
visual processes used by their audiences.
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This Handbook of Visual Communication explores the key theoretical areas in visual communication, and
presents the research methods utilized in exploring how people see and how visual communication occurs.
With chapters contributed by many of the best-known and respected scholarsin visual communication, this
volume brings together significant and influential work in the visual communication discipline.

The theory chapters included here define the twelve major theoriesin visual communication scholarship:
aesthetics, perception, representation, visual rhetoric, cognition, semiotics, reception theory, narrative, media
aesthetics, ethics, visual literacy, and cultural studies. Each of these theory chaptersis followed by exemplar
studies in the area, demonstrating the various methods used in visual communication research as well asthe
research approaches applicable for specific mediatypes.

The Handbook serves as an invaluable reference for visual communication theory as well as a useful
resource book of research methods in the discipline. It defines the current state of theory and research in
visual communication, and serves as a foundation for future scholarship and study. As such, it isrequired
reading for scholars, researchers, and advanced studentsin visual communication, and it will be influential in
other disciplinesin which the visual component is key, including advertising, persuasion, and media studies.
The volume will also be useful to practitioners seeking to understand the visual aspects of their media and
the visual processes used by their audiences.
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Editorial Review

About the Author
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Sandra Moriarty teaches in the integrated marketing communications graduate program at the University of
Colorado, Boulder. Previously she taught in the department of advertising at Michigan State University and
at the University of Kansas. Moriarty has also owned her own advertising and public relations agency,
worked as a chief copywriter and public relations consultant and served as director of a university
publications program. She has authored six other books on marketing-related topics.

Tom Duncan is the director of the integrated marketing communications graduate program at the University
of Colorado, Boulder. Previously he taught advertising and marketing at Ball State University. During 15
years of working for companies such as Leo Burnett and Beatrice Foods, Tom has prepared and given
advertising presentations throughout the United States and in England, China, and Japan. He has conducted
seminars on advertising and marketing communications in Europe and the Far East.

Kenneth L. Smith is the author of Buffalo River Handbook, The Buffalo River Country, and Illinois River,
al published by the Ozark Society, and Sawmill: The Story of Cutting the Last Great Virgin Forest East of
the Rockies

(University of Arkansas Press).

Users Review
From reader reviews:
CharlesWright:

Why don't make it to be your habit? Right now, try to ready your time to do the important take action, like
looking for your favorite book and reading a publication. Beside you can solve your condition; you can add
your knowledge by the guide entitled Handbook of Visual Communication: Theory, Methods, and Media
(Routledge Communication Series). Try to make the book Handbook of Visual Communication: Theory,
Methods, and Media (Routledge Communication Series) as your close friend. It means that it can to become
your friend when you sense alone and beside regarding course make you smarter than in the past. Yeah, itis
very fortuned for you personally. The book makes you alot more confidence because you can know every
thing by the book. So , we need to make new experience along with knowledge with this book.

John Davis:

Reading areserve can be one of alot of action that everyone in the world really likes. Do you like reading
book and so. There are alot of reasons why people love it. First reading a publication will give you alot of
new details. When you read areserve you will get new information because book is one of several waysto



share the information as well astheir idea. Second, studying abook will make anyone more imaginative.
When you reading through a book especialy tale fantasy book the author will bring you to definitely imagine
the story how the personas do it anything. Third, you are able to share your knowledge to other folks. When
you read this Handbook of Visual Communication: Theory, Methods, and Media (Routledge Communication
Series), you are able to tells your family, friends as well as soon about yours reserve. Y our knowledge can
inspire the mediocre, make them reading areserve.

Ruby Mgia:

Reading areserve tends to be new life style within this era globalization. With looking at you can get alot of
information that can give you benefit in your life. Having book everyone in thisworld can share their idea.
Books can aso inspire alot of people. Many author can inspire their particular reader with their story or their
experience. Not only the storyline that share in the books. But also they write about the information about
something that you need example. How to get the good score toefl, or how to teach your kids, there are many
kinds of book that you can get now. The authors on earth always try to improve their skill in writing, they
also doing some analysis before they write for their book. One of them is this Handbook of Visual
Communication: Theory, Methods, and Media (Routledge Communication Series).

Linda Manning:

Some people said that they feel bored when they reading a publication. They are directly felt the ideawhen
they get a half areas of the book. Y ou can choose the actual book Handbook of Visual Communication:
Theory, Methods, and Media (Routledge Communication Series) to make your personal reading is
interesting. Y our current skill of reading proficiency is developing when you just like reading. Try to choose
basic book to make you enjoy to see it and mingle the opinion about book and looking at especialy. Itisto
be initial opinion for you to like to available abook and study it. Beside that the reserve Handbook of Visual
Communication: Theory, Methods, and Media (Routledge Communication Series) can to be your new friend
when you're truly feel alone and confuse using what must you're doing of the time.
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