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Editorial Review

About the Author
William G. Zikmund, Ph.D., was a professor of marketing at Oklahoma State University until his death in
2002. He received his bachelor of science degree in marketing from the University of Colorado, a master of
science degree from Southern Illinois University, and a Ph.D. in business administration with a concentration
in marketing from the University of Colorado. Professor Zikmund worked in marketing research for
Conway/Millikin Company and Remington Arms Company before beginning his academic career, and he
had extensive consulting experience with business and not-for-profit organizations. Professor Zikmund
published dozens of articles and papers in a diverse group of scholarly journals, including the JOURNAL OF
MARKETING, ACCOUNTING REVIEW, and the JOURNAL OF APPLIED PSYCHOLOGY. He was the
author of the successful textbooks EXPLORING MARKETING RESEARCH, BUSINESS RESEARCH
METHODS, MARKETING, and EFFECTIVE MARKETING, as well as a work of fiction: A
CORPORATE BESTIARY. Professor Zikmund was a member of several professional organizations,
including the American Marketing Association, the Academy of Marketing Science, the Association for
Consumer Research, the Society for Marketing Advances, the Marketing Educators¿ Association, and the
Association of Collegiate Marketing Educators. He served on the editorial review boards of the JOURNAL
OF MARKETING EDUCATION, MARKETING EDUCATION REVIEW, JOURNAL OF THE
ACADEMY OF MARKETING SCIENCE, and JOURNAL OF BUSINESS RESEARCH. Professor
Zikmund was an accomplished educator who strived to be creative and innovate in the classroom, and his
books have been used in universities in Europe, Asia, Africa, South America, and North America, reaching
more than a half million students worldwide.

Barry J. Babin has authored over 70 research publications in some of the most prestigious research
periodicals, including the JOURNAL OF MARKETING, THE JOURNAL OF CONSUMER RESEARCH,
THE JOURNAL OF BUSINESS RESEARCH, THE JOURNAL OF RETAILING, PSYCHOLOGICAL
REPORTS, PSYCHOLOGY AND MARKETING, and THE JOURNAL OF THE ACADEMY OF
MARKETING SCIENCE, among others. Babin is currently Max P. Watson, Jr., Professor of Business and
chair of the department of marketing and analysis at Louisiana Tech University. He has won numerous
honors for his research, including the Louis K. Brandt Faculty Research Award from the University of
Southern Mississippi (on three occasions), the 1996 Society for Marketing Advances (SMA) Steven J. Shaw
Award, the 1997 Omerre Deserres Award for Outstanding Contributions to Retail and Service Environment
Research, and the Academy of Marketing Science's Harold W. Berkman Distinguished Service Award. He is
a former president of the Academy of Marketing Sciences and the Society of Marketing Advances, and he
currently serves the marketing editor for the JOURNAL OF BUSINESS RESEARCH. Babin's research
focuses on the effect of the service environment in creating value for employees and customers. His expertise
is in building and understanding value that leads to long-lasting, mutually beneficial relationships with
employees and customers. His primary teaching specialties involve consumers and service quality, marketing
research, and creative problem solving. A frequent international lecturer, he has presented in Australia, South
Korea, France, Germany, New Zealand, South Africa, Canada, Sweden, and the United Kingdom.

Jon is an Assistant Professor in the Department of Management at TCU where he teaches courses in the area
of New Ventures and Organizational Behavior. He previously taught at the University of Southern
Mississippi. He has pulished articles in journals such as Entrepreneurship Theory & Practice, Journal of
Management, and the Journal of Business Research.



Mitch is an Associate Professor of Management at Bradley University. Mitch has previous teaching
experience at Southern Illinois University, the University of Minnesota, and Louisiana State University. His
current teaching interests include Principles of Marketing, Pricing and Product Strategies, Sales
Management, Marketing Research, and Advanced Marketing Research. In recognition of his teaching, Dr.
Griffin received the Foster College of Business Administration 1994 Midwest Grain Products Inc.
Outstanding Teaching Award. His research has appeared in the Journal of Consumer Research, Journal of
Retailing, Journal of the Academy of Marketing Science, Journal of Business Research, Journal Of
Consumer Affairs, Journal of Satisfaction, Dissatisfaction and Complaining Behavior, Journal of Nonprofit
and Public Sector Marketing, and Advances in Consumer Research.

Users Review

From reader reviews:

Kevin Primeaux:

Information is provisions for anyone to get better life, information nowadays can get by anyone with
everywhere. The information can be a know-how or any news even a huge concern. What people must be
consider if those information which is inside the former life are challenging to be find than now could be
taking seriously which one is appropriate to believe or which one often the resource are convinced. If you
obtain the unstable resource then you understand it as your main information you will have huge
disadvantage for you. All of those possibilities will not happen inside you if you take Business Research
Methods, 8th Edition (with Qualtrics Card) as your daily resource information.

Sean Bass:

This Business Research Methods, 8th Edition (with Qualtrics Card) is great book for you because the content
which is full of information for you who also always deal with world and also have to make decision every
minute. This kind of book reveal it facts accurately using great organize word or we can point out no
rambling sentences included. So if you are read it hurriedly you can have whole information in it. Doesn't
mean it only provides straight forward sentences but tricky core information with attractive delivering
sentences. Having Business Research Methods, 8th Edition (with Qualtrics Card) in your hand like having
the world in your arm, info in it is not ridiculous one. We can say that no guide that offer you world in ten or
fifteen second right but this reserve already do that. So , this is certainly good reading book. Hey Mr. and
Mrs. occupied do you still doubt that will?

Christopher Bohner:

The book untitled Business Research Methods, 8th Edition (with Qualtrics Card) contain a lot of information
on that. The writer explains the girl idea with easy approach. The language is very simple to implement all
the people, so do certainly not worry, you can easy to read this. The book was written by famous author. The
author brings you in the new time of literary works. It is possible to read this book because you can please
read on your smart phone, or gadget, so you can read the book with anywhere and anytime. If you want to
buy the e-book, you can wide open their official web-site along with order it. Have a nice examine.



Shawn Hoffman:

Don't be worry should you be afraid that this book will certainly filled the space in your house, you could
have it in e-book way, more simple and reachable. That Business Research Methods, 8th Edition (with
Qualtrics Card) can give you a lot of good friends because by you investigating this one book you have point
that they don't and make you actually more like an interesting person. This particular book can be one of one
step for you to get success. This guide offer you information that possibly your friend doesn't recognize, by
knowing more than some other make you to be great persons. So , why hesitate? Let us have Business
Research Methods, 8th Edition (with Qualtrics Card).
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