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BUSINESS AND SOCIETY: A STRATEGIC APPROACH TO SOCIAL
RESPONSIBILITY AND ETHICS, Fourth Edition, introduces a strategic social
responsibility framework for courses that address the role of businessin society.
Social responsibility is presented as the extent to which a business adopts a
strategic focus for fulfilling the economic, legal, ethical, and philanthropic
responsibilities expected by all its stakeholders. In this fourth edition, the authors
present the most up-to-date findings in the field, describe best practices,
encourage student decision-making, provide cutting-edge cases, and inspire the
application of social responsibility principlesto avariety of situations and
organizations. The soft cover format is affordable to students and provides more
opportunities for instructors to supplement the course content or to further
customize the content to meet their needs. Additionally, a comprehensive
teaching and learning package ensures that business students understand and
appreciate concerns about business ethics, social auditing, corporate socia
responsibility, corporate governance, sustainability, and a host of other factors
involving a global perspective for today's business leaders.
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BUSINESS AND SOCIETY: A STRATEGIC APPROACH TO SOCIAL RESPONSIBILITY AND
ETHICS, Fourth Edition, introduces a strategic social responsibility framework for courses that address the
role of businessin society. Social responsibility is presented as the extent to which a business adopts a
strategic focus for fulfilling the economic, legal, ethical, and philanthropic responsibilities expected by all its
stakeholders. In this fourth edition, the authors present the most up-to-date findingsin the field, describe best
practices, encourage student decision-making, provide cutting-edge cases, and inspire the application of
social responsibility principlesto avariety of situations and organizations. The soft cover format is

affordable to students and provides more opportunities for instructors to supplement the course content or to
further customize the content to meet their needs. Additionally, a comprehensive teaching and learning
package ensures that business students understand and appreciate concerns about business ethics, social
auditing, corporate social responsibility, corporate governance, sustainability, and a host of other factors
involving a global perspective for today's business leaders.
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Editorial Review

About the Author

Debbie Thorne is Chair of the Department of Marketing at Texas State University, San Marcos. Previoudly,
she served as Director of the Center for Ethics at The University of Tampa. Debbie received her Ph.D. from
The University of Memphisand aM.S. in Marketing from Texas A& M University. She has published
articlesin many journals and is the recipient of awards for excellence in both teaching and research. Debbie
has been elected to leadership positions in the American Marketing Association and Society for Marketing
Advances and serves on the Board of Directors for the Direct Selling Education Foundation and e-
businessethics.com.

O. C. Ferrell (Ph.D., Louisiana State University) is University Distinguished Professor of Business Ethics at
Belmont University. He most recently served nine years as University Distinguished Professor Marketing
and Creative Enterprise Scholar at the University of New Mexico. His academic research focuses on ethical
decision-making, stakeholder relationships and social responsibility. He is aleading publisher in the area of
marketing ethics and stakeholder orientation to achieve marketing performance in organizations. Dr. Ferrell
is past president of the Academic Council of the American Marketing Association and chaired the American
Marketing Association Ethics Committee twice. Under his |eadership, the committee devel oped the AMA
Code of Ethics and the AMA Code of Ethicsfor Marketing on the Internet. He is Vice President of
Publications for the Academy of Marketing Science. He has received the Cutco Vector Distinguished
Marketing Educator Award from the Academy of Marketing Science. Dr. Ferrell isthe co-author of 20 books
and more than 100 articles. His articles have been published in the JOURNAL OF MARKETING
RESEARCH, JOURNAL OF MARKETING, JOURNAL OF BUSINESS ETHICS, JOURNAL OF
BUSINESS RESEARCH, JOURNAL OF THE ACADEMY OF MARKETING SCIENCE, JOURNAL OF
PUBLIC POLICY & MARKETING, and THE ACADEMY OF MANAGEMENT EXECUTIVE, aswell as
other journals. HiISMARKETING: CONCEPTS AND STRATEGY TEXT, co-authored with Bill Pride, is
one of the most widely adopted principles of marketing text in the world. BUSINESS ETHICS: ETHICAL
DECISION MAKING AND CASES is co-authored with John Fraedrich and Linda Ferrell and is aleading
business ethics. Dr. Ferrell has served as an expert witness on marketing issues for a number of legal cases
over the past 20 years. He has been quoted in leading business publications such as USA TODAY and
WALL STREET JOURNAL, and he has appeared on NBC's The Today Show discussing marketing-related
issues.

Dr. Linda Ferrell (Ph.D. University of Memphis) is professor of marketing at Belmont University. Dr. Ferrell
coauthored Business and Society with O. C. Ferrell and Debbie M. Thorne and is co-author of Businessin a
Changing World with O.C. Ferrell and Geoff Hirt. She won the Best Paper award twice at the American
Marketing Association's National Summer Educators Meeting and has published over 30 articlesin
JOURNAL OF THE ACADEMY OF MARKETING SCIENCE, JOURNAL OF PUBLIC POLICY &
MARKETING, JOURNAL OF PERSONAL SELLING & SALESMANAGEMENT, AMSREVIEW,
JOURNAL OF STRATEGIC MARKETING, JOURNAL OF BUSINESS ETHICS, and CASE RESEARCH
JOURNAL, aswell as others.

Users Review

From reader reviews:



Christina M oss;

Within other case, little people like to read book Business and Society: A Strategic Approach to Socia
Responsibility (Available Titles CourseMate). Y ou can choose the best book if you appreciate reading a
book. Provided that we know about how is important a book Business and Society: A Strategic Approach to
Socia Responsibility (Available Titles CourseMate). Y ou can add information and of course you can around
the world by the book. Absolutely right, mainly because from book you can understand everything! From
your country until finally foreign or abroad you will be known. About simple point until wonderful thing it is
possible to know that. In this era, we could open abook as well as searching by internet product. It iscalled
e-book. Y ou can use it when you feel uninterested to go to the library. Let's examine.

FrancesHairston:

Nowadays reading books be a little more than want or need but also turn into alife style. Thisreading
practice give you lot of advantages. Associate programs you got of course the knowledge your information
inside the book that will improve your knowledge and information. The knowledge you get based on what
kind of publication you read, if you want have more knowledge just go with education and learning books
but if you want truly feel happy read one using theme for entertaining like comic or novel. The Business and
Society: A Strategic Approach to Social Responsibility (Available Titles CourseMate) is kind of reserve
which is giving the reader unforeseen experience.

Tamiko Harmon:

ThisBusiness and Society: A Strategic Approach to Social Responsibility (Available Titles CourseMate)
tend to be reliable for you who want to be considered a successful person, why. The reason of this Business
and Society: A Strategic Approach to Social Responsihility (Available Titles CourseMate) can be one of
many great books you must have is usualy giving you more than just simple studying food but feed a person
with information that maybe will shock your prior knowledge. This book is handy, you can bring it all over
the place and whenever your conditions at e-book and printed people. Beside that this Business and Society:
A Strategic Approach to Social Responsibility (Available Titles CourseMate) giving you an enormous of
experience such as rich vocabulary, giving you demo of critical thinking that we know it useful in your day
action. So, let'shaveit and revel in reading.

Linda White;

Many people spending their time period by playing outside having friends, fun activity with family or just
watching TV the entire day. Y ou can have new activity to shell out your whole day by looking at a book.
Ugh, think reading a book can actually hard because you have to take the book everywhere? It al right you
can have the e-book, delivering everywhere you want in your Touch screen phone. Like Business and
Society: A Strategic Approach to Social Responsibility (Available Titles CourseMate) which is getting the e-
book version. So, why not try out this book? Let's view.
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