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Why Storytelling?

Areyou part of the new revolution of creative entrepreneurs, trying to get
yourself and your brand recognized? Do you have a great product or service but
just don't know how to get it noticed? Y ou know storytelling isimportant to
your brand, but maybe you're just not sure what your story isor how to tell it.
Whether you're a" one man show" or an established business with employees, it
can be difficult in the sea of online marketing, viral videos, mommy bloggers,
adventure photographers, and even foodies to get yourself noticed, let alone
make your brand stand out. The old way of advertising was to offer alist of
features, maybe sing a catchy jingle, and tell someone that they needed your
product. That was a great formula before social media.

But things have changed.

The new way has actually been around longer than the written word: it's called
STORYTELLING.

Human Beings are naturally wired to be drawn to stories - our brains actually
crave them!

In this easy-to-digest, actionable book, Cindy Stagg show you the steps you can
take right now to tell apowerful brand story that will resonate with customers
and align them to your brand.

By drawing on her own personal experiences, Cindy walks you through what she
calls The Kitchen Table Phenomenon and gives you the three keys essential to
powerful storytelling.

Tell to Sell gives you actionable steps you can take right now:
- You will learn WHY your brand needs a story and how to benefit from it
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- Learn the three crucial keys necessary for powerful storytelling and brand
alignment

- How to develop and tell agreat story

- How to use your story to align both employees and customers alike to your
brand

Tell to Sell isaquick read that will give you lasting benefits. It provides you
with the tools you need to start devel oping your story. Whether you're just
starting out or looking for afresh way to sell your existing product or services,
you'll find plenty of useful information to get you on your way to brand
alignment.

So...what's YOUR story?

Scroll to the top and click the "Buy Now" button.
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Why Storytelling?

Are you part of the new revolution of creative entrepreneurs, trying to get yourself and your brand
recognized? Do you have a great product or service but just don't know how to get it noticed? Y ou know
storytelling is important to your brand, but maybe you're just not sure what your story is or how to tell it.
Whether you're a"one man show" or an established business with employees, it can be difficult in the sea of
online marketing, viral videos, mommy bloggers, adventure photographers, and even foodies to get yourself
noticed, let alone make your brand stand out. The old way of advertising was to offer alist of features,
maybe sing a catchy jingle, and tell someone that they needed your product. That was a great formula before
social media

But things have changed.

The new way has actually been around longer than the written word: it'scalled STORYTELLING.
Human Beings are naturally wired to be drawn to stories - our brains actually crave them!

In this easy-to-digest, actionable book, Cindy Stagg show you the steps you can take right now to tell a
powerful brand story that will resonate with customers and align them to your brand.

By drawing on her own personal experiences, Cindy walks you through what she calls The Kitchen Table
Phenomenon and gives you the three keys essential to powerful storytelling.

Tell to Sell gives you actionable steps you can take right now:

- Youwill learn WHY your brand needs a story and how to benefit from it

- Learn the three crucial keys necessary for powerful storytelling and brand alignment
- How to develop and tell agreat story

- How to use your story to align both employees and customers alike to your brand

Tell to Sell isaquick read that will give you lasting benefits. It provides you with the tools you need to start
developing your story. Whether you're just starting out or looking for afresh way to sell your existing
product or services, you'll find plenty of useful information to get you on your way to brand alignment.

So...what's YOUR story?

Scroll to the top and click the "Buy Now" button.
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Editorial Review

About the Author

Cindy Stagg is astoryteller, awriter, and ateacher. She has a passion for helping others succeed and loves to
help people and businesses discover and tell their stories. When she isn't writing, she enjoys stand-up paddle
boarding, taking pictures from the mountains around her home, and cooking delicious Indonesian meals for
her family.

Users Review
From reader reviews:
Elizabeth Brock:

Y ou could spend your free time to see this book this guide. This Tell To Sell: Harness the Power of
Storytelling to Build Y our Brand is simpleto create you can read it in the area, in the beach, train aswell as
soon. If you did not get much space to bring often the printed book, you can buy typically the e-book. It is
make you better to read it. Y ou can save the actual book in your smart phone. Consequently there are alot of
benefits that you will get when you buy this book.

Frank Ouellette:

Isit anindividual who having spare time subsequently spend it whole day simply by watching television
programs or just telling lies on the bed? Do you need something new? This Tell To Sell: Harness the Power
of Storytelling to Build Y our Brand can be the response, oh how comes? A book you know. Y ou are
therefore out of date, spending your spare time by reading in this fresh erais common not a geek activity. So
what these books have than the others?

Julian Eaton:

Aswe know that book is very important thing to add our understanding for everything. By a publication we
can know everything you want. A book isa pair of written, printed, illustrated or even blank sheet. Every
year has been exactly added. Thisreserve Tell To Sell: Harness the Power of Storytelling to Build Y our
Brand wasfilled in relation to science. Spend your spare time to add your knowledge about your science
competence. Some people has severa feel when they reading a new book. If you know how big benefit from
abook, you can feel enjoy to read areserve. In the modern eralike today, many waysto get book you
wanted.

Daniel Engle:

Many people said that they feel bored when they reading a publication. They are directly felt the idea when



they get a half regions of the book. Y ou can choose often the book Tell To Sell: Harness the Power of
Storytelling to Build Y our Brand to make your current reading is interesting. Y our own personal skill of
reading talent is developing when you just like reading. Try to choose basic book to make you enjoy to read
it and mingle the idea about book and reading through especialy. It isto be first opinion for you to like to
start a book and examine it. Beside that the book Tell To Sell: Harness the Power of Storytelling to Build

Y our Brand can to be your brand new friend when you're fed alone and confuse in what must you're doing
of thistime.
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